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Interview Report 
 

Goals and Context 
 
 The overall goal of my research study is to better understand the interaction between 
University of Washington students and “promoters.” For the purpose of this study, I define 
promoters as anyone with the goal of convincing students to sign something, buy something, or 
join something. In my field study, I observed several different types of promoter strategies, as well 
as general student reactions to each. The strategies consisted of “observation,” “forced 
interaction,” and “no interaction.” The “observation” strategy provided the opportunity for 
students to make their own decision on whether or not they wanted to watch and listen to these 
promoters. I found this to be the most successful strategy in terms of garnering student interest. 
The “forced interaction” strategy was very different – By taking away students’ right to choose, 
promoters “trapped” them, and forced the interaction. Lastly, the “no interaction strategy” did 
not appear to make any students feel uncomfortable, but they collected hardly any student 
interest. This research suggested that promoters could be more successful if they started targeting 
people they knew were intrigued or already interested in what they were promoting. 
 These findings were very helpful for understanding general promoter techniques and how 
students physically react to them, but left me to guess the reasoning behind their subsequent 
behavior. In an article by the student newspaper of the College at Brockport, “Students avoid 
solicitors on purpose, uncomfortable by their tone or unwarranted comments” (Editorial). 
Another student newspaper, the Louisville Cardinal, says, “I find it more than a little demeaning 
to have interactions with people who don’t give a damn about establishing a relationship with me 
personally, but have vested interest in parting me from my hard-earned cash, valuable time, and 
legally binding signature.” [Isham]. With these articles in mind, as well as my own opinions, I 
hypothesized that University of Washington students would feel similarly negative towards 
promoter interactions. I believe these feelings are not only unwanted for students, but also 
promoters, as their goal is to gain student support.   
 The goal of my interviews is to better understand what goes through students’ heads 
when placed in different types of situations with promoters, and to help validate or disprove some 
of my assumptions from my field study. I believe that learning more about students’ mental and 
emotional responses to different promoter interactions can help clarify what is working and what 
isn’t, and eventually help develop more successful strategies.  
 
Approach 
 
Target Audience, Screening, and Recruitment 
 
 For my interviews, I wanted to target University of Washington students that have 
experience encountering promoters. The inclusion criteria consisted of being 18-years old or 
older, being a University of Washington student, having experience walking through “high-
traffic” areas on campus, and agreeing that encountering promoters was not a “rare occurrence” 
for them. I excluded anyone who did not meet these qualifications. Due to time constraints, I felt 



the most successful way to recruit my participants would be to ask people I knew. I sent Facebook 
messages to 10 of my friends, asking if any of them were available for a 30-minute interview 
sometime in the next week. Of the ten, eight of them responded, and only four were available for 
interviews. From those four, I used the three people that were available earliest in the week, 
allowing more time for me to write my report.  
 
Protocol 
 

To start off every interview, I asked if the participant was comfortable with me audio-
recording them, and gave a brief explanation of what my study was about, giving them as little 
information as possible as to not affect their future responses. I gave them my definition of 
“promoter,” and then launched into the interview. I had six main questions prepared that I 
wanted to ask every participant, but I also really wanted the freedom to steer our conversation in 
new directions, depending on participant responses. In an effort to achieve this freedom, I 
planned to conduct semi-structured interviews, which would allow me to deviate from my set of 
questions from time to time (Courage and Baxter 259).  

I started my interview questions by asking if the participant could tell me about the last 
time they encountered a promoter. From there, I asked questions to clarify what they did in that 
situation, and how they felt. Many of those responses led me to ask new questions, which were 
different for each participant. Eventually I would ask if they felt differently towards different types 
of promoters, and provided a few example situations. Towards the end of the interview, I always 
asked the participant if they thought promoter strategies could be improved, and if they had any 
ideas. I wrote these questions in this order in an attempt to bring out as much of the thinking and 
emotional process behind reactions as possible, while also being able to connect these internal 
aspects to particular promoter strategies.  
 
Pilot 
 
 Before conducting any of my real interviews, I was given the opportunity to conduct a 
mock interview during my HCDE 313 quiz section. I spoke with a classmate that I’d never 
spoken to before, and he helped me realize some improvements I could make before starting my 
real interviews. I learned that I needed have a concrete plan on how to organize my interview, 
despite the fact that I would be using a semi-structured interview strategy. If I couldn’t think of a 
new question in response to what they said, I should move on, as to not create an awkward and 
unprofessional gap in our conversation while I was thinking. I also was able to practice using 
professional and engaged body language, to ensure the participant felt respected and 
appreciated. The mock interview also showed me I needed to work on not asking leading 
questions, which I was then able to focus on for my real interviews.  
 
Interviews 
 
 I conducted three 30-minute interviews within the span of three days, all on the first floor 
of Odeggard library at the University of Washington. My first participant was a white, 19-year-
old, male undergraduate student planning to major in biology. My second participant was a 
white, 19-year-old female undergraduate student, also planning to major in biology. My third 
participant was a white, 19-year-old female undergraduate student in the Foster School of 
Business, still deciding on her major. All interviews were audio-recorded. 



Data analysis 
 

After each interview, I transcribed the audio recording. While doing this, I conducted 
some “on the fly” thematic analysis, recognizing themes that were present across all of my data. 
Once I’d completed the transcription, I entered my data into the online tool Saturate, and 
proceeded to code and categorize the data. With this organized, I was able to more effectively 
recognize patterns and logically divide my data.  
 
Results 
 
General Response 
 
 Between my three participants, the general response to promoters was a negative one, 
consisting mostly of avoidance and “just saying no.” All participants pretty much unanimously 
agree that when promoters hand out flyers, they either immediately say no, without bothering to 
check what is being promoted, or they take the flyer and fold it or throw it out immediately. P2 
says at one point, “Well, usually I take the flyer and then throw it away right after.” When 
discussing promoters that try to collect signatures, P1 and P3 both don’t want to sign their page. 
P3 points out, “Even though sometimes I’ll agree with the cause – But I feel weird signing 
something on a clipboard like in the street.” P1 continues to develop this thought, saying, “I 
don’t spend any time considering [signing], just because it’s so on the spot and people’s voices 
matter quite a bit. I don’t want to put my name on something I’ve only just heard about…” P1 
and P3 also agree that even if they support the cause that is being promoted, they don’t want to 
talk to the promoter about it. P1 says, “I’m a supporter of gay rights, but I just didn’t have time 
to talk and didn’t really want to talk to [the promoters] or sign their petition.” 
 
Reasons for Responses  
 

When discussing the reasons participants had for responding in certain ways, we looked 
at reasons for talking to promoters and reasons for not talking to promoters. Reasons for talking 
to them were almost solely based on factors that came with simply speaking to another human 
being, while reasons for not speaking to them were much more varied. While we talked about 
reasons for talking to promoters, all three participants agreed that they were doing it for reasons 
having to do with the social interaction, not because they were interested in the cause. When 
asked why he would take the flyer, P1 states, “I think just to avoid conflict.” P2 says at one point, 
“I don’t like the direct conversations because it’s awkward because I’m thinking, ‘I don’t care 
about this, but I have to pretend like I do because the [promoter] obviously does’.” 

When we reviewed the reasons why participants didn’t talk to promoters, there were a 
variety of different responses. P1, P2, and P3 agree that often they simply don’t have time. P1 
says, “Usually when I’m walking somewhere I’m not just roaming with free time on my hands, 
I’m going from point A to point B.” P3 builds on this by saying, “Whenever I’m on campus, it’s 
for a reason. I’m there to go to class, or go to the library. I don’t just wander looking for these 
people.” P3 agrees, stating, “You’re trying to get to class or the library or something – you have 
something else more important to be doing.” P1 and P3 agree on the fact that often they “don’t 
know what [they’re] signing” because the information is not presented well. Several times P3 
stated that she had “no motivation” to look at flyers or interact with promoters. P2 said she felt 
“awkward” and “uncomfortable” asking promoters to stop interacting with her, as well as 



arguing that “the more people try to make conversation with you, the more awkward it is.” P1 
and P2 also felt at times certain types of promoters could be “over-friendly” which to P1 came 
across as “fake.”  

 
Feelings and Emotions 
 
 Feelings and emotions that resulted from promoter interactions were a large focus of my 
interviews, and all three participants associated typically negative emotions, such as anxiety, 
pressure, guilt, or feeling awkward and nervous, with these interactions. P2 and P3 both agreed 
that sometimes the only reason they talk to promoters is out of guilt. P2 says, “Yeah, and I felt 
guilty so I talked to him [on my whole walk to class].” P3 argues that the guilt is worse when she 
feels they are promoting a “good” cause; However, she still isn’t any more motivated to talk to 
them. She says, “When they’re for, like, a good cause, it makes me feel really guilty not doing 
anything.” When asked how they feel when they see a promoter wanting to start an interaction, 
though the interaction has not started yet, all three participants agree to having strong emotional 
reactions. P1 says, “I kind of get a little anxious and sort of just instantly skeptical,” while P2 says 
she feels “awkward” about the human interaction that she wasn’t prepared for. P3 says she feels 
“nervous,” and this nervousness gets even worse if what’s being promoted is political. At one 
point, P1 makes the interesting point that “it’s just their being forceful that pushes me away even 
more, and makes me want to believe in their cause even less.” 
 
Positive Factors 
 

Through this interview process, several factors that the participants felt would create a 
more positive experience with promoters are as follows: a quick and straight-forward interaction, 
prior knowledge and interest in what’s being promoted before interaction, opportunity to observe 
without being forced to, and not having a one-on-one interaction. When talking about an online 
Democratic promotion service she’s subscribed to, P2 says, “I like that they get right to the point, 
and aren’t misleading at all.” P1 and P3 both agree that they do not like spending a lot of time 
talking to promoters. P1 says, “sometimes they can kind of talk for a while, and I usually don’t 
want to spend that much time. On multiple occasions, P1 and P2 state that they are much more 
likely to communicate with promoters if they’re already interested in the subject, and they 
especially want to know what’s being promoted before they start an interaction. When talking 
about the Democratic promotion service, P2 says, “I like it because I am a Democrat, and I want 
to be in that party and so even though it’s a large group of people, I am in that group.” P1 says, 
“I want to know what they’re promoting before I interact with them I guess. Just because I don’t 
like feeling pressured. All three participants also agree that they like when information is 
displayed for them to observe, rather than being forced into an interaction. P3 feels it would be 
nice for people to “seek out what they want,” while P1 says if flyers were just displayed without 
people telling him to take them he “might actually look at it.” P2 points out that she’s ok with the 
promoters that come into classrooms because “it’s not as awkward since you’re not talking to 
someone one-on-one,” and “it’s not so directed at you.” 
 
  
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Discussion 
 
 The aspect that seemed to be the root of all problems was the human interaction that 
comes with all promoters. When discussing general reasons why students talk to promoters, every 
response revolved around the fact the they were talking to another person. They wanted to 
“avoid conflict” with the promoter, or felt “awkward” telling them to leave. This focused their 
attention on the promoter as a human being, rather than what was being promoted. Most 
negative feelings came out of how they expected the promoter would interact with them, or their 
past experiences with promoters – none of these feelings were a result of really hating what was 
being promoted. These results suggest that the human element in promoter strategies is 
detrimental to the goal of the promoter.  
 One of the biggest limitations of my research was simply the fact that the interview study 
consisted of only three, 30-minute interviews. More time would have allowed for a deeper 
understanding of each participant’s experience with promoters. Another large limitation was the 
fact that all of my participants were white and came from upper-middle class homes. Often times 
on-campus promoters and protestors are trying to gain awareness for problems that my 
participants’ demographic is not affected by. Students who were not as privileged growing up 
may be more inclined to listen to promoters regarding these matters, and my interviews do not 
account for that. When conducting my interviews, I knew that ethically, I wanted to phrase my 
questions in a way to cause no offense to my participants. I wanted them to feel like we were in a 
safe space, and not feel bad by saying they don’t talk to promoters who try to promote really 
good causes.  
 Despite my limitations, my study produced very thoughtful and actionable data. I 
identified several different promoter strategies through my field interviews, and implemented my 
findings into my interview questions. The interviews provided substantial information regarding 
students’ internal processes when dealing with promoters, which clarified the motivation behind 
certain responses.  
 
 

Reason	for	
Negative	Response

Positive	Strategy	
to	combat	this

"Don't	have	time" Quick, straight-
forward

"Don't	care"	
Prior	Interest	in	
what's	being	
promoted

"Don't	know	what	
I'm	signing"

Opportunity to	
observe

"Feeling	attacked	
or	trapped"

No	one-on-one	
interactions



Implications for Design 
 
 Based on the problems regarding the human interaction aspect of promoter strategies, I 
conclude that in order to successfully promote something, the promoter needs to dissociate from 
what is being promoted. Through my research, I found that students prefer quick and straight-
forward interactions, prior knowledge and interest in what’s being promoted before interactions, 
an opportunity to observe without being forced to interact, and not having one-on-one 
interactions. Given these findings, designers might consider creating an online database for 
promoters to post what they want to promote. The database could hold information on anything, 
from petitions for animal cruelty to information about off-campus housing. This would provide 
students the opportunity to go on the database when they have time, observe what is posted in a 
very relaxed setting, and only look deeper into promotions that they are interested in. If possible, 
designers could encourage the University of Washington to support the database, suggesting 
opportunities for extra credit by looking into a promotion, or even simply informing students that 
it’s a UW-approved website. 
 If promoters wanted to maintain some form of human interaction, P3 suggested the idea 
of a “promoter” fair. Similar to career fairs, and basically just a “real life” version of the 
database, promoters could set up stands in a particular UW-approved location and at a 
designated time. Students would then be able to walk around and observe different tables. 
Promoters would have to focus on only speaking to students when they want to learn more, and 
not when they see an “opportunity” or a student walking slowly. Students could find out more 
information if they decided they were interested, but there would be no pressure on their 
response.  
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Appendix 1: Protocol 
 
Q1: Do you remember the last time you encountered a promoter? Tell me about it. 
 
Rationale: I would like to begin to understand the general experience a student has when 
interacting with a promoter. This broad question will help elicit discussion and introduce the 
interviewee to the topic.  
 
Q2: Have you ever actively approached a promoter? Why? (Whether they said yes or no) 



 
Rationale: I cannot assume that it’s only promoters seeking out students. I would also like to see 
how often students actually seek the promoters out.  
 
Q3: When promoters try to talk to start an interaction with you, be it they call out asking you 
something or you see them walking towards you, how do you feel? 
 
Rationale: This would help me understand general initial feelings when students first encounter 
promoters. 
 
Q4: If you’ve ever heard people yelling in a protest-type setting, what do you do? Have you ever 
stopped to watch or listen to what they are saying? 
 
Rationale: I would like to understand why people stop to watch protesters. This might clarify 
why the Donald Trump protesters were successful. Are they doing it because they’re interested or 
because they think it’s entertaining? 
 
Q5: Do you feel differently towards different types of promoters? (For instance, protestors trying 
to collect signatures, students trying to get school election votes, people trying to hand you 
flyers…) Do you try to find out what they are promoting before deciding to talk to them? 
 
Rationale: This would help clarify why some promoters are more successful than other 
promoters.  
 
Q6: Do you think that promoters should change their strategy in any way? If yes, do you have 
any ideas? 
 
Rationale: One of the main reasons this research is being conducted is to find out how promoters 
could create a better promoting strategy. Suggestions from the targeted students could really help 
this effort.  
 
Appendix 2: Data 
 
Interview 1 
Odeggard Library 
05/03/2016 
7:35 P.M. 
 
I interviewed a male, 19-year-old sophomore studying biology at the University of Washington.  
 
I = Interviewer, myself 
P1 = Participant 1 
 
I: For the purpose of my research, I’m defining promoters as anyone that tries to hand out flyers, 
collect signatures, raise awareness of something, or gain participation and support for something.  
 
P2: So like solicitors?  



 
I: Yup, pretty much like solicitors - I’m just including the people that want something from you 
other than money.  
 
P2: Oh ok, got it.  
 
I: Awesome, all set to get started? 
 
P2: Yeah, I’m ready.  
 
I: Ok! Do you remember the last time you encountered a promoter? If so, could you tell me 
about it? 
 
P1: Actually, it was today. There was a guy standing in between Red Square and the Quad, and 
he was handing out…something…I didn’t even really look at it, but he…he was actually a more 
polite one. He came up and handed it to me and offered it to me and I said, “no thanks,” and he 
said “oh that’s ok.” That’s about all I remember from it, I don’t really remember what was on 
the flyer. It looked like it was a football player or something, he looked like he was concussed. I 
don’t know, I didn’t read what was on the flyer.  
 
I: Why did you decide not to take the flyer before you knew what he was promoting? 
 
P1: Um, I generally have a more pessimistic or cynical view of their causes and I just don’t 
really… I usually just say no thanks and don’t take interest in them.  
 
I: Have you ever felt like you supported a cause that was being promoted, but didn’t want to talk 
to the promoter about it? 
 
P1: Um, oh yeah! There have been promoters from like gay rights activists, and… for one I was 
in a rush, and like I said I just don’t really like talking to promoters. It was on the Ave, and I’m a 
supporter of gay rights, but I just didn’t have time to talk and didn’t really want to talk to them or 
sign their petition. I said “sorry I don’t have time,” and they said something like “Oh, sure” (He 
said this sarcastically). But I did support what they were supporting.  
 
I: Why do you generally have a pessimistic view of them? 
 
P1: I don’t know, I guess, I don’t know where it comes from, but I just kind of have this 
preconceived notion that they’re reasons for promoting are sort of illegitimate. They kind of 
remind me of scammers that are trying to sell you something, it’s just not worth your time 
sometimes. I have bad experiences I guess with some promoters.  
 
I: Have you ever actually approached a promoter? 
 
P1: No… no I don’t think so. I would say the closest thing to that that I’ve done is not actively try 
to avoid the promoter. Like I’ve not changed my path when I’ve seen them. That’s probably all 
I’ve done.  
 



I: When promoters try to start an interaction with you, how do you feel? 
 
P1: I kind of get a little anxious and sort of just instantly skeptical and untrustworthy of them. I 
guess it really depends on their body language – if they try to be overly friendly, like “Hey man!” 
– It just sounds like they’re trying to sell me something and they’re kind of being fake and I just 
don’t really trust them. Whereas if somebody just had a pile of flyers in their hands for people 
walking by and didn’t just walk up to people and tell them to take the flyer, I might actually look 
at it. If it looked interesting I might ask him or her for a flyer.  
 
I: If you’ve ever heard people yelling in a protest-type setting, what did you do? Have you ever 
stopped to watch or listen to what they’re saying? 
 
P1: Usually in Red Square I’ll take out my headphones and listen or just look at the signs that 
they’re holding. Usually it’s somebody with a “repent your sins” thing or “you need Jesus,” and I 
usually just turn the other cheek and walk away. If it’s something that’s not religious, then I’m 
usually interested. Because with the religious people, they’re usually radicals and I just have no 
interest in their opinions – they’re all the same. But if it’s a political one, I’ll kind of see whom 
they’re supporting because it’s interesting, just demographically, what kinds of politicians people 
support and different political views in the area. The longest I would hang out would be just 10-
15 seconds just to see what the idea of protestor rally was.  
 
I: Do you think that you feel differently towards different types of promoters? For instance, 
protestors trying to collect signatures, students trying to get school election votes, people trying to 
hand you flyers… 
 
P1: I feel differently towards a couple distinct groups of promoters I would say. Usually the ones 
asking for signatures, I don’t spend any time considering signing for, just because it’s so on the 
spot and people’s voices matter quite a bit. I don’t want to put down my name on something that 
I’ve only heard about maybe just very briefly or maybe immediately once they’ve handed me the 
paper that they want me to sign. Maybe I haven’t heard about the cause that they’re pushing 
forward. For people handing out flyers, I in most cases won’t take one, unless they just put it right 
in front of me. Sometimes they’ll practically put it in my hand and then I’ll just grab it and throw 
it away.  
 
I: When you say people are trying to put flyers in your hand, how do you feel with that situation? 
 
P1: I feel really pressured and I don’t appreciate that they’re so forceful about it. I think 
especially when I have no idea what it is when I’m walking by them – it’s kind of like the only 
information they have for display is what they have in their hand, and so I can’t even get an idea 
for it or see if I’m interested before they hand it to be. I think it’s just their being forceful that 
pushes me away even more and makes me want to believe in their cause even less. I almost make 
a point to specifically not look at their flyer because of how they pressured me into taking it. 
Nobody should have someone else’s opinion forceful put on them.  
 
I: So why do you take the flyer? It’s in front of you, but they can’t technically force you to grab 
on to it.  
 



P1: I think just to avoid conflict sometimes or sometimes it’s just more effort to say no thank you 
than to close my fingers around the flyer and walk away.  
 
I: Earlier you were saying that it’s too fast of a decision to make for signing a petition - do they 
give you the impression that they want to talk to you for a long time and tell you about this 
cause? Or that they just want your signature and for you to go? 
 
P1: Um, yeah sometimes I feel like they can kind of talk for quite a while, and I usually don’t 
want to spend that much time. I’d just like a succinct summary of what they’re supporting rather 
than getting into a whole conversation with them, and I think these people really like to talk – 
that’s why they’re doing it.  
 
I: So you say you don’t want to sign their petition sometimes because you just heard about their 
cause and you need more time to learn and think about it – (interrupted) 
 
P1: But at the same time I don’t want to spend time talking to them because it’s uncomfortable 
for me. I don’t like it when people are trying to persuade me of something in a rushed period of 
time. Usually when I’m walking somewhere I’m not just roaming with free time on my hands, 
I’m going from point A to point B. So there’s never a time where I would really want to or have 
the time to really understand what they’re supporting.  
 
I: Have you ever just looked into a cause for your own interest? 
 
P1: Well I think generally what people are promoting is in the news, and I think I’m pretty aware 
of what they’re talking about. So yes, I do spend some time on my own looking up some issues in 
today’s society. Social issues interest me, so I try to stay aware of them for my own benefit.  
 
I: Do you think you would ever seek out the type of information that promoters try to talk to you 
about without any promoter interaction? 
 
P1: Well I am interested in other people’s beliefs. But I would probably be more inclined to just 
look things up on a Sunday when I’m bored than listen to people in Red Square. Like I’d rather 
look up Judaism online, for instance, than listen to someone read the Torah to me. I’ve actually 
looked up Buddhism before and thought maybe mediation for being good for me to start 
practicing. But I don’t know if I would have considered that if someone in Red Square told me 
to.  
 
I: Do you have any thoughts on how promoter strategies could be more successful? 
 
P1: I like when people table. Like when students are tabling outside Kane, and usually they’re for 
international students. But, for instance, if I were an international student, or if I was studying 
abroad at some university somewhere and they had RSOs, if there was a table for American 
Student Union or something, I would definitely go up to the table and try to learn more. I think 
the same would go for promoters. Like I talked about earlier, if someone has some flyers and isn’t 
pushing them in your face, and you could tell what they were promoting and you’re interested in 
that, then I would definitely go up to them and ask for a flyer, or just go up to their table. 
 



I: Do you think you would be more inclined to interact with a promoter where you can see that 
you’re already interested in what they have to promote? 
  
P1: Yeah. Yeah, I want to know what they’re promoting before I interact with them I guess. Just 
because I don’t like feeling pressured.  
 
I: Do you think that you’d be more likely to take a flyer for something that you know you’re 
already interested in instead of something that you just don’t really know much about? 
 
P1: Yeah I’d rather know about it and seek it out myself.  
 
I: How do you generally become aware of issues? 
 
I have a news app on my phone and I just scroll every day. That’s how I hear about most current 
events. I like reading or skimming most of them, or even just skimming the headline. 
 
I: Have you ever read a headline and then felt inclined to read more into it? 
 
P1: Yeah, sure. All the time. For instance, everything with presidential debates lately – 
Sometimes there will be a able line about something someone said, and I want to know exactly 
what was said, then I’ll want to go watch it on Youtube.  
I: Ok, awesome. Well I think that’s just about everything I wanted to ask you.  
 
P2: Cool, are we done then? 
 
I: Yeah, unless there’s anything else you’d like to add? 
 
P2: I think that’s all I’ve got! 
 
I: Ok! Well thank you so much for letting me interview you.  
 
P2: Of course. 
 
 
 
 
Interview 2 
Odeggard Library 
05/05/2016 
2:30 P.M. 
 
Interviewed a female, 19-year-old sophomore studying biology at the University of Washington.  
 
I = Interviewer, myself 
P2 = Participant 2 
 



I: Ok, so to start us off, I’m going to be talking a lot about “promoters.” For the purpose of my 
research, I’m defining promoters as anyone that tries to hand out flyers, collect signatures, raise 
awareness of something, or gain participation and support for something. Basically solicitors, but 
also the people who want something other than money from you.  
 
P2: Sounds good! 
 
I: Do you remember the last time you encountered a promoter? If so, could you tell me about it?  
 
P2: Um… I don’t actually remember the last time I encountered a promoter… sorry! 
 
I: No problem! Do you remember a time when you encountered a promoter? 
 
P2: Yeah! I remember a time [laughs].  
 
I: Could you tell me about that experience? 
 
P2: Does it count if they’re religious people trying to recruit you to their church? 
 
I: Yeah definitely.  
 
P2: Ok, so I was walking through Red Square this guy was like, “Hi! Do you want to join the 
church of Later Day Saint’s?! And I was like “no,” and then he followed me all the way to class. 
[laughs] 
 
I: How did you feel about that? 
 
P2: Really awkward, because he wouldn’t leave me alone. Because my church used to do stuff 
like that too, and I know that they’re told like “oh no, don’t take no for an answer, just be super 
friendly,” but I think it just makes you more uncomfortable.  
 
I: Oh, that’s interesting.  
 
P2: Yeah, and I felt guilty so I talked to him the whole time.  
I: Oh, you walked with him and talked to him? 
 
 
P2: Yeah [laughs], I walked with him from Red Square to the Biology building, and I was almost 
running because I was late for class, and he was almost running with me! So he could keep 
talking to me.  
 
I: So how did the conversation end? 
 
P2: When we got to the Biology building, I was like, “I’ve really got to get to class,” and I ran 
faster. [laughs] 
 
I: [laughs] Ok. Well let’s see… Have you ever actively approached a promoter? 



 
P2: Nope. I’m positive. I avoid their interaction at all costs.  
 
I: Have you ever run into people trying to hand you flyers on campus? 
 
P2: Yeah, at the time.  
 
I: What do you usually do in that situation? 
 
P2: Well, usually I take the flyer and then throw it away right after. But then I feel bad because 
recycling, so now I just say no. I don’t usually read it. And there’s no point in taking them 
because I throw them away so often.  
 
I: Do you look to see what they’re trying to promote before deciding that you’re not going to take 
the flyer? 
 
P2: Um… yeah usually. But it’s not anything that’s relevant to me 90% of the time. So I throw it 
away. I would take the flyer, glance at it, and then throw it away.  
 
I: Oh, I mean with your decision to say no. Do you look to see what they’re promoting before 
deciding not to take the flyer at all? 
 
P2: Oh,  no I don’t.  
 
I: Ok. Do you feel differently towards different types of promoters? For instance, protesters trying 
to collect signatures, students trying to get school election votes, the flyer people… 
 
P2: Um… I don’t usually talk to people who try to hand me flyers, because I feel like it’s wasteful, 
because they must know that everyone just throws away the flyers. So what’s the point, you’re 
literally just wasting paper. But… I don’t know I’ll listen if it’s something about elections or 
something relevant to the school. And then sometimes the protesters if they come up and they’re 
like…, or not the protesters… someone saying like, “Oh, we’re trying to start this new initiative 
for environmental stuff or something, and they try to talk to you when you’re sitting down in the 
HUB or something. And I usually listen to them because I’m already sitting there, and they don’t 
talk or try to have a conversation for long, they just want a signature and then they go away. So 
as long as I’m into the thing that they’re promoting, I’ll sign for them.  
 
I: Ok. So in general, when promoters try to start an interaction with you, how do you feel? 
 
P2: Awkward. About human interaction [laughs].  
 
I: Ok [laughs]. Does that feeling change at all for different promoters? Maybe different levels of 
awkward? [laughs] Or is it generally the same feeling no matter what? 
 
P2: Um, well the crazy guy who chased me across Red Square was the worst, I would say. That’s 
probably why I remember it. But… I don’t know. I guess with the people with flyers, it’s not as 
awkward, I just don’t want to pay attention to them. But it’s not as awkward because they just 



hand you one thing and then walk away. I don’t know, I feel almost like the more people try to 
make conversation with you, the more awkward it is. Because I just don’t care about the stuff that 
they’re talking about most of the time. So I don’t want to fake a conversation with someone I 
don’t know about a cause I don’t care about.  
 
I: Yeah, I get that.  
 
P2: Wow, I sound like an a**hole [laughs]. 
 
I: Don’t worry [laughs], you aren’t.  
 
P2: Yeah. And I just feel awkward about the human interaction [laughs]. I don’t like talking to 
people.  
 
I: Why do you think you feel awkward about the human interaction? We’re friends and you 
don’t seem awkward talking to me.  
 
P2: It’s different [laughs]. Whenever I was first meeting you, I was open to making that 
connection. I wanted to make friends that lived near me, and I had no friends coming into 
school. Plus, you didn’t like come up to me in Red Square when I was trying to get to class and 
say, “Hi be my friend now!!” [laughs.] The promoters kind of try to stop you when you’re not 
really in the mindset to meet and talk to people. You’re trying to get to class or the library or 
something – you have something else more important to be doing. And they just try to force 
themselves on you. It’s a very different type of interaction I guess.  
 
I: Ok. Have you ever supported a cause, just for yourself, but still didn’t want to talk to promoter 
about it? Or for instance, say you run into a promoter that is promoting something you really 
care about. Would your reaction stay the same? 
 
P2: No, I would usually talk to someone about that. I’d probably stop and talk to them for a 
while if I could. That just doesn’t happen he majority of the time.  
I: Ok. Well, do you think promoters should change their strategy in any way? 
 
P2: I don’t know I feel like there’s just no good way to do it. I feel like you have to do it because 
otherwise how will people know? I’m terrible at that kind of stuff. I mean it works I guess if I’m 
into the cause. So I guess maybe it will work if there’s some way to get people who are not 
interested in it, interested in it? Without just throwing flyers at them and being like, “ Hey 
hopefully you guys don’t just throw this away.” That would probably be good. I don’t know how 
you would do that though. Maybe the people that come into the classrooms are ok? Because 
you’re just sitting there and it’s not as awkward since you’re not talking to someone one on one. I 
usually listen to those people. Probably because it’s not so directed just at you, and you’re already 
in class so you aren’t trying to race somewhere else. And the professor has already said it’s ok, so 
you know it isn’t just some crazy person. It might be something that actually benefits students or 
a cause the professor feels students should know about.  
 
I: Cool. So are you saying that you don’t like the direct conversations? 
 



P2: Yeah, I guess so. I don’t like the direct conversations because it’s awkward because I’m 
thinking, “I don’t care about this,” but I have to pretend like I do because the other person 
obviously does.  
 
I: Do you think it might be more successful if people tried to get to you over the Internet? To 
prevent the direct interaction? 
 
P2: I don’t know, because even those when people post, “Oh come join Relay for Life,” I might 
look at it but I probably still wouldn’t do it. I feel like one of the better ways to get people 
interested who aren’t, would be to go through friends. Like when Melissa and Nikki (our friends) 
talked to us about Relay for Life and how important it was to them, I wanted to help them. I’ll 
listen to my friends to see what they’re passionate about, and then go to support them – or at 
least listen to them and look into the cause because I know it means a lot to them.  
 
I: So are you saying that you think it’d be more successful because you’d be doing it for that 
person, not exactly the organization that they’re promoting? 
 
P2: Yeah. And I think that’s a pretty good strategy, to talk to people you know care about you 
and your interests and passions.  
 
I: Yeah, that’s a cool idea.  
 
P2: Also, I get these emails from MoveOn, which is something from the like Democratic 
campaign, and they’ll ask me to sign petitions all the time. They’ll say what their promoting in 
the subject line, and then they’ll be like “click here to sign the petition!” And I’m ok with those 
too. I think they’re really upfront about what they’re doing, and also I agreed to be on their email 
list and can unsubscribe anytime. I think a lot of people feel passionately either for Donald 
Trump or against him, and a lot of Democrats really want to do what they can to make sure he 
doesn’t win the presidency. I was a little skeptical at first, because I don’t like it when stuff on the 
Internet is like “so easy, just click here!” And then it takes you to a website when you need to 
make an account or pay something and put your credit card info in, and I just don’t want to do 
that.  
 
I: Oh, that’s interesting. So could you clarify what exactly you like about the MoveOn online 
campaigning? 
 
P2: Yeah, so I like that they get right to the point, and aren’t misleading at all. Like when they 
say click here and I do it, I’ve signed the petition – they aren’t trying to trick me. That also makes 
me feel like they’re an honest campaign. They are trying to attack you like some of the people on 
campus. I get the feeling that I matter and they just want to hear my voice, rather than get 
something out of me. And I like it because I am a democrat, and I want to be in that party and so 
even though that’s a large group of people, I am in that group. The organization isn’t new to me, 
even if I haven’t heard about the exactly topic the petition is on. 
 
I: Ok, well I think that just about wraps up our interview. Is there anything you’d like to add 
before we finish up? Something I might not of asked, but you thought of? 
 



P2: I don’t think so. I feel like I pretty much articulated everything I wanted to say.  
 
I: All right, awesome. Well thanks for much for letting me interview you! 
 
P2: Anytime.  
 
 
 
 
Interview 3 
Odeggard Library 
05/05/2016 
3:30 P.M. 
 
Interviewed a female, 19-year-old sophomore studying business at the University of Washington.  
 
I = Interviewer, myself 
P3 = Participant 3 
 
I: Ok, so before we get started, I just want to clarify what I mean when I talk about promoters. 
For the purpose of my research, I’m defining promoters as the people that try to hand out flyers, 
collect signatures, raise awareness or something, or gain participation or support for something. 
Basically a solicitor, but it includes people that want stuff other than money from you.  
 
P3: Ok, sounds good.  
 
I: Great. So, do you remember the last time you encountered a promoter? 
 
P3: Yes. 
 
I: Could you tell me about it? 
 
P3: Yeah! So yesterday, I was walking to Foster for my orientation, and I was in the area where 
you just enter the quad, and this guy was out there saying, “come see a show!” And he handed 
me a flyer about a performance.  
 
I: Oh, ok. How did you feel about that experience? 
 
P3: I remember thinking that he was very nice, and he wasn’t like over-selling, and he was just 
trying to get the word out.  
 
I: Did he look like he was a student? Or older? 
 
P3: Yeah, he looked about 55, probably.  
 
I: Ok. So you wanted to take the flyer? 
 



P3: I thought he seemed nice and I didn’t want to just ignore him. So I took it, and then I threw 
it away when I got back to my room [laughs].  
 
I: Ok, so it sounds like you might be saying that you took the flyer because the promoter seemed 
nice, but not necessarily because of what he was promoting. Is that correct? 
 
P3: Exactly.  
 
I: Ok. Did you look at the flyer at all? Or did you dismiss it immediately?  
 
P3: I pretty much immediately folded it.  
 
I: Why do you think you did that? Since it was already in your hands?  
 
P3: Well. I’m not sure. I guess maybe because I doing something. I was on my way to my 
orientation, which I was sort of nervous about, and I was thinking a lot about it. I also just 
wanted to focus on walking [laughs]. There are a lot of people in the Quad during passing 
periods and I didn’t want to look at the flyer and bump into someone? Maybe? I don’t know. I 
guess I just really didn’t care. He didn’t do anything to give me a reason to look at it.  
 
I: Ok, great. Have you ever actively approached a promoter?  
 
P3: Hmm… nope. I don’t think so.  
 
I: Why do you think that is? 
 
P3: Well, I don’t really have a reason to. Whenever I’m on campus, it’s for a reason. I’m there to 
go to class, or go to the library. I don’t just wander looking for these people. The reason I’m here 
is for school, not to talk to those people.  
 
I: In general, when promoters try to start an interaction with you, how do you feel? 
 
P3: I get very nervous. Whenever they try to start talking to me, I don’t want to be rude, but at 
the same time I don’t want to have to sit there and listen to them. And so sometimes I just smile 
and don’t say anything and keep walking. If it’s political ones, then I get even more nervous.  
 
I: Ok. Do you feel at all different towards different types of promoters? Like the people asking for 
flyers, or the political people..?  
 
P3: Um yeah. When they’re for, like, a good cause, it makes me feel really guilty not doing 
anything. Even though sometimes, I’ll agree with the cause, but I feel weird signing something on 
a clipboard like in the street. And it’s just weird, that always happens with for instance, the 
Planned Parenthood ones, and I don’t say anything but I feel bad. But then, if they’re for like a 
show or an event, I don’t really care that much. Because they’re just trying to get the word out, 
and get publicity. Um… yeah and then like the political ones, or religious people make me a lot 
more nervous, because they’re a lot more forceful.  
 



I: Yeah, I understand that. Do you have any idea why you feel weird about signing people’s 
petitions for causes that you agree with?  
P3: I don’t really know what I’m signing. Like if it’s a petition, or if I’m becoming a member… I 
don’t want to get the emails, or if I have to donate… I can’t donate any money – I’m a college 
student. It’s usually not very clear, like what it’s for.  
 
I: Do you feel like they, in general, want to tell you about what they’re promoting? Or do you 
think they just want to get a signature quickly? 
 
P3: Um, I feel like they’re definitely open to talking about it, but their priority is the signature. 
Like if I just went and signed it, then that would be great for them because they didn’t have to do 
anything. But if I went and asked questions they would definitely answer them.  
 
I: Would you prefer one of those interactions to the other? 
 
P3: I would prefer to know what I’m signing.  
 
I: More specifically, I mean if you know you support the cause, and they’re willing to talk to you 
about it, would you want to talk to them about it? 
 
P3: Oh. Probably still no.  
 
I: Ok. Do you think that promoters should change their strategy in any way? If you do, do you 
have any ideas? 
 
P3: Hmm. I don’t know, maybe – This is a crazy idea, but there are career fairs and stuff, maybe 
there should be promoter fairs, where people can go and walk around, and they have their little 
poster and you can talk to them. So then it’s just not like you’re always getting attacked in the 
Quad. Instead, there’s a set time and place where you can see what you enjoy or what you would 
like to learn more about. I feel like it would be more effective. People could seek out what they 
want.  
 
I: That’s a really good idea! Ok, have you ever heard people yelling in a protest type setting? If 
so, what do you do.  
 
P3: I feel like I have, and I usually will look at them, see what they’re doing, look around, and 
then just go back to work. I mean I feel like I’ve seen that in like, Red Square, or in Odeggard.  
 
I: Mhm. Have you ever stopped to listen to what they’re saying? 
 
P3: In Odeggard, they’re in the library, so you can’t really concentrate when they’re yelling. So 
I’ve stopped, and I guess listened too, a little bit. You’re in the library so it’s not like you have 
anywhere to go.  
 
I: Ok, yeah.  
 



P3: I feel like I’m still not really listening to what they’re promoting though. At least not seriously. 
It seems like most people are just watching it as entertainment. It’s just this big spectacle that no 
one actually chose to attend.  
 
I: Yeah, that’s a really good observation. Do you have any more thoughts you’d like to add on 
the subject? You’ve pretty much answered all of my questions at this point.  
 
P3: Nope! I think I’ve said everything I was thinking.  
 
I: Ok, well thank you so much for letting me interview you.  
 
P3: No problem! 
 
 
Appendix 3: Coding 
 
I coded my data using the online tool Saturate App, and my codes and categories are below.  
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 


